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¢, Cuales son sus objetivos empresariales?
¢,Por qué tiene un sitio web?
¢,Que espera que hagan los usuarios en su sitio?

¢,Cual fue el tema de su campaia de
marketing digital mas reciente?
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SUS objetivos definen el exito

Segun su empresa, le pueden resultar valiosos distintos tipos de acciones de

usuario:
Compras Oportunidades de
venta
3-Step Quick Quote
Enter your zip code:
Vil CARRITO &=
Boletin informativo @simplicacion
SUBSCRIBE TD THE WEEKLY
SHAMELESS PLUG!
Our fun and informative weekly
newsletter
SIGMN UP!
view sample newsletter ReprOdUCil’
learn
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.,.Como se mide el éxito?

Valor de las
compras

learn

Google

REGISTR

NO

de registros
de boletin
informativo

>

NO

de minutos
viendo un
video
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Paso 1: definicidn de objetivos como acciones en el
sitio web

Por ejemplo, si se desea que el usuario...

Vea e pagina Se registre Descargue NN Escuche
€ en la lista '
agradecimiento de correo un informe una : tres
pistas de

electronico compra audio

todas estas acciones son "conversiones"
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Paso 2: creacion de un objetivo de conversion
en Analytics

Home Standard Reporting Custom Reporting Admin Help £

All Accounts

Property ID
Default URL:

Profiles Tracking Code Property Settings

Profile: | [x]

+ New Profile
Assesen Filters Profile Settings

Configure the goals that will be visible in this Profile. (2’

Goals (set 1)
Name Type

est URL Destination Inactive

Goal (Goals Remaining 4)

Goals (set 2)
+ Goal (Goals Remaining 5)

Goals (set 3)
+ Goal (Goals Remaining 5)

Goals (set 4)
+ Goal (Goals Remaining 5)

learn
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Paso 3. seleccion del tipo de objetivo

Goals »

Goals (set 4): Goal 16

General Information

Goal Name
@ Active () Inactive

Goal Type @ URL Destination
() Time On Site
() Page/Visit
(O Event

Goal Details

Goal URL

e.g. For the goal page http:/fwww.mysite.com/thankyou.html enter/thankyou.html. To help you verify that your goal URL is set up correctly, please see the
tips here.

Match Type [ Exact Match -

Case Sensitve [
URLs entered above must exactly match the capitalization of visited URLs.

Goal Value optional

Goal Funnel
A funnel is a series of pages leading up to the goal URL. For example, the funnel may include steps in your checkout process that lead you to the thank
you page (goal).

Use funnel O
Please note that the funnels that you've defined here only apply to the Funnel Visualization Report. Note: URL should not contain the domain (e.g. Fora

sten paae hitolfwww.mvsite.com/sten1.html enter /sten.htmll.

Iea rn Informacion confidencial y propiedad de Google 11

with Google



Paso 4. descripcion del informe de objetivos

e '!, Traffic Sources
ﬁ Content

F Conversions

Overview

Goal URLs

Reverse Goal Path
Funnel Visualization

Goal Flow

» Ecommerce

¥ Multi-Channel Funnels
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Paso 4. descripcion del informe de objetivos

Overview Oct 28, 2011 -Nov 27, 2011 ~

| @ 100.00% of total goal completions

Goal Option:

All Goals ~
[ overen |

9,000

Oct 30

A 86,659 Goal Completions
A\~ $15,872.00 Goal Value
\—~__ 32.41% Goal Conversion Rate

i

57.28% Total Abandonment Rate
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Paso 5: creacion de embudos de conversion
de objetivos TS

conversion de

Los embudos de conversion de objetivos

le ayudan a:

v identificar las paginas en las que los RS
usuarios entran o salen del embudo de IErERH
conversion,

v reducir los cuellos de botella, . .

v" identificar la mejor ruta de conversion, TP

v’ utilizar estos datos para identificar las
paginas que se probaran.
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Como identificar el embudo de conversién de
objetivos

1 Péagina de destino (por ejemplo, descripcion

T Identifique los pasos que sus usuarios tienen
gue llevar a cabo para realizar una
Goog Lmemm Fun Kids office Vearables Software CO nvers i é n .

Accessories Google License Plate Frame

It you're feeling lucky, let your fellow
motorists know where things stand.

Esta coleccién de paginas es el “embudo de

Price: $1.20

conversion”.
Quantity: 1|

Add To Cart
® Gocale Scund Bsa

Gocale License Plate
»
Ereme

® Nslgene® Water Bottle

ties

GO ()gle _ _
Storem _ Accessories Fun Kids

Shopping Cart P

Office Wearables Software
Customer Sevice
Waranty / Returns Store Links
SHOPPING CART
Shopoing Cat % - ,
Search by Name / ltem # Customer Service Item Unit Price  Qty. Total Price
Go
Warranty /Retums 3040004 Goodle License Plate Frame $120 1 |Remowe $1.20
Search by Price mEEE
Search the Store
Top Sellers

What's New

Swrchbvmame# 3 Detalles de pago y entrega
on S.alles Go

Search by Price
Goggle

Checkout
| 1op selters
What's New :&Cmm“e 5 Secure Checkout
0n Sale 1 Order Details - GatewayCDI, 314-535-1888, 909 N 20th Street, Saint Louis, MO 63106 US
Specials Enter Coupon Cod Qty  ltem Price
1 GO40004 - Google License Plate Frame

5120
A
L | PP Tax: -
. Have a discount, @

Subtotal §1.20

Shipping and tax calculated on next page:

il

Sign in to complete this purchase with your

GOUS[C Account

learn
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Descripcion del informe de grafico del embudo
de conversidn

Login
2,051
16 s - 979
(entrance) 16 (exit) 457
flogin.htmi 158
11{]?2 {52%} Ishoppingcart.aspx 7item... 99
proceeded to Place Order /default.aspx 17
Visitors completed 84,976 goal conversions
Place Order
. D43 conversions, Goal 1: Completing Order 1,073 > 530
I
P~ 17,432 conversions, Goal 6: Browsed my site over 5 minutes (exit) 249
IplaceOrder. htmil BO
Pee . 48,795 conversions, Goal 7: Visited > 4 pages 543 (51%) Nlogin. htmi 81
sceeded to Completing Order Ishoppingcart.aspx ?item... 38
M—___ 18,206 conversions, Goal 8: Visited >10 pages = =
Completing Order
543
0 0.36% funnel conversion rate
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. Cuando se debe usar el comercio electronico
o0 los objetivos?

Sales of 279 products generated $28,792.85

st 0.13% Conversion Rate

~ s~ BBT Transactions

wntnn—t $51.69 Average Order Value
ared s 2,216 Purchased Products
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Paso 1: configuracion del Comercio electronico

Assets Goals Users  Filters | Profile Settings .

Edit Profile Information

General Information

Profile Name| - - [ —

Default page optional (7 |

Example: index. html

Exclude URL Query Parameters optional |

Example: sid, sessionld, vid, etc ...

Currency displayed as | US Dollar (USD $)

3

E-Commerce Settings

E-Commerce tracking optional | Yes, an E-Commerce Site
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Paso 2: actualizar el codigo de seguimiento de
comercio electronico.

var _gaqg = _gaqg || [1:
_gag.push(['_sethAccount', "UA-XXEXX-X"]1):
_gaqg.push ([ '_trackPageview']);
_gaq.push([ '_addTrans"',

1234, S order ID - required

"acme Clothing', S/ affiliation or store name
*11.99"', // total - required

r1.29°", // tax

'5°*, // shipping

'San Jose', S oeity

‘California’, /Y state or province

"uUsa’ S country

ff add item might be called for every item in the shopping cart
£f where yvour ecommerce engine loops through each item in the cart and
f4 prints out _addItem for each

_g?fég:?],ur =aes ..:".:’ order ID - regquired I} Para Obtener mé.S
! 44", S BEUScode - ired 1 1A .
o emiee e e ™ informacion, vaya a:
"Green Medium', r ca?egﬂrj_r or varia?.im httD//ClOOCIl/hMS5V
"11.99", S unit price - reguired
"1° ff gquantity - required

Ihs

_gag.push(['_trackTrans']); //submits transaction teo the Analytics serwvers
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http://goo.gl/hMS5V
http://goo.gl/hMS5V

| ; o e e ———
Paso 3: descripcion del informe de comercio

electronico

F Conversions

* Goals

* Ecommerce

Overview

Product Performance
Sales Performance
Transactions

Time to Purchase

 Multi-Channel Funnels
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Paso 3: descripcion del informe de comercio
electronico

Ecommerce Overview Oct 27,2011-Nov 26, 2011 ~
© 100.00% of total visits

I overview |

0.50%

0.2

20

S—

QOct 30 Mov & Mov 13 MNov

NN ] 0.29% Ecommerce Conversion Rate
"\l 774 Transactions

VM| $110,697.40 Revenue

MM} $143.02 Average Value

SVl 2 051 Unique Purchases
M.} 5,862 Quantity
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¢,Por qué se deben enlazar AdWords y
Analytics?
Mejor visibilidad
del rendimiento de las campafnas y de las palabras clave

Seguimiento de campafia automatico
NoO se necesitan etiquetas adicionales

Estadisticas mas completas
de objetivos y de comercio electronico con los informes de embudo de
conversion

Datos de costes
Consulta de los detalles de costes junto con las métricas de Analytics

Comparacion sencilla entre campafnas
Seguimiento de AdWords frente a otro marketing de blusqueda de pago
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Paso 1: acceso a AdWords

Advertise your business on Google '

No matter what your budget, you can display your ads on Google and our advertising network.
Pay only if people click your ads.

Free first time setup service

. ' Call 1-877-721-1742
"AdWords E/ ' . : (8am - 9pm ET, Mon - Fri)
dou D'E d LY. e or request 2 callback
website traffic! -

Rom: Boutique

Desgner apparel & gifts.
Check out new arrivals!

wWaw. Shopromi com

Already have an AdWords account?
Logn now

How it works Get your ads on Google today:

Benefits You create your ads

You create ads and choose keywords, which are words or prwases related to your business.

Costs and payment
Your ads appear on Google

For local businesses When people search on Google using one of your keywords, your ad may appear next to or above the
cal busi
search results. Now you're advertising 1o an audience that's already interested in you.

Success stories You attract customers

When someone clicks on your ad, they land on your website where they can learn more about your
business or make a purchase.

learn
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Paso 2: inicio del proceso de enlace

Home Opportunities  Tools and Analysis ~  Billing My account

Search Change history

All
All online campaigns =l
[ ACE Test
[0 campaign #2a

Google Analytics tunities (1)

Aler Website Optimizer

& F ismiss
(3 Campaign #2b Keyword Tool

[0 campaign #2¢ Opp  Traffic Estimator
L I

[0 campaign #2d < Placement Tool

[0 campaign #2e

(3 campaign #2f
I—\_‘ L g p—— T, T

Is (227} View | Dismiss

Contextual Targeting Tool

P Ad Preview and Diagnosis |

learn
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Paso 3: enlace a Analytics
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with Google

Home Campaigns

Opportunities Reporting and Tools -

Analytics®™= | %  Dashboards

Billing

My Site = My Conversions =

test@google.com | Help | Sign out
Customer |D: 123-456-789

Help

Help Centre
Search Help Centr

All Accounts »

www.thesandbox.com
Account ID: 22498378

'. LGLIG N AdSense

Web Properties  Users  Filters Account Settings

Link your AdWords and Analytics accounts

Link Accounts -‘

AdWords Account

The AdWords account for test@google.com (123-456-789) will be linked to www.thesandbox.com

AdWords Cost Sources linked to www.thesandbox.com

¥+

Usage in Analytics

other-test-user@gmail. com.com(987-654-321)

Save changes = Cancel

1 Profile selected Unlink

© 2011 Google | AdWords Home | Editorial Guidelines | Privacy Policy
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Paso 4: seleccion del perfil y etiguetado

We need a couple of details...

g How would you like to track AdWords clicks?
@® Auto-tag my links

This option appends a unique ID to the end of the destination URL that allows
Analytics o report the details of the click. More info

O 1l manually tag my links

Which Analytics profiles should this AdWords Account be linked to?
0 Profiles selected ~ |

0

Informacion confidencial y propiedad de Google 28
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Paso 5: visualizacidon de los datos de AdWords
en Analytics

www.googlestore.com - hitpliwww.go...
Googlestore - overall

VISITORS

ADVERTISING

Adwords ~

Ci 15

Keywords

Matched Search Queries
Day Parts

Destination URLs
Placements

Keyword Positions

TV Ads

TRAFFIC SOURCES

CONTENT

CONVERSIONS

Help =

LR R S N

& Home

Standard Reporting Custom Reporting

Q

‘ ADVANCED SEGMENTS » | EXPORT » | ADD TO DASHBOARD

Campaigns
2.45% of total visits

Oct 27,2011 - Nov 26, 2011 ~

Shl/.l\q- GoalSet1 GoalSet2 GoalSet3d Ecommerce
Visits 7’ PagesNisit 7| Avg. Time on Site 70| % New Visits 7| Bounce Rate 2
6,611 3.65 00:01:03 81.61% 54.58%

% of Total: 2.45% (269,928) Site Avg: 3.41 (7.00%)
PN

500

250

[ T

azeldl B

Viewing: Campalgn Source Medium Source/Medium Other
Y

Site Avg: 00:01:18 (-18.54%) Site Avg: 87.34% (8.57%)

Sile Avg: 61.83% (-11.74%)

500

"_._/\.\.——"-U-—"—'.’_‘.—.-‘.

Nov 13

250

Nov 20

‘ Secondary dimension: | Select... - ‘SnrtType: | Default ~

: advanced  View:

1-100130 | ¢ >||

Campaign

Visits L Pages/Visit Avg. Time on Site % New Visits Bounce Rate
1. googlestore-general-ps 6,286 373 00:01:04 B82.10% 53.67%
1 2. Goodle Store: Enalish - Americas - Disolav Onlv 191 1.68 00:00:30 78.01% 76.44%
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Acciones interesantes que puede realizar con

la funcidon Objetivos

Calcular los porcentajes de
conversiones

it
A

Visualizacion del
flujo de trafico

igns ~ Opportunities EOVEENTELENEERG Billing My account

H Last 30 days
All conversion types Oot 31, 2011 - No

Conversions Nebpage etfing Code  Advanced

View Shapping Cart

* Conversion i Conversion Category 7 Tracking Status
location (2 E)
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Calcular los porcentajes de conversiones

Porcentaje de

Valor del

Palabra clave Visitas conversion de e
objetivo

objetivos

Correa para perros 600 2% 100 USD

Collares de perro

: 200 8% 400 USD
personalizados

Esta palabra clave ha
Impulsado mas

visitas...
]

..pero esta ha sido mas
rentable.
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Embudos multicanal

Conjunto de cinco informes que proporcionan estadisticas de
varios canales de la ruta a la conversion.

| Multi-Channel Funnels -
Overview Feb 21,2011 -Mar 23,

— s m
All v m AdWords

Assisted Conversions

e 100.00% of total conversions

Top Conversion Paths

Time Lag
4,000
.__.._....---....,\ e Path Length S
. | ) , [ g
- \.""—.’ Paid Advertising & Direct & Organic Search: 9.18%(3;7'97]

2,000

- r

. . ///' — \
- There were 75,797 total conversions S / /\

777\ 75,797 Conversions
» 8,908 Assisted Conversions
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Visualizacion del flujo de trafico

- TaeK

Vlew Pruduc...cmwlul

Step 1 Step 2 Step 3
View Product Categories View Shopping Cart Login

(174K, 100%)  17.4K90.6%) 250K14.5%) 148K (8.4%)
(145K, 100%) | 14.4K20.3%) WA (E6%) 15[
(104K, 100%)  10.4K{30.6%) (85 572 (B5%)
(454K, 100%) | 454100.0%) T T
(216K, 100%)  2.18100.0%) o (A0%) B (Li%
(218K, 100%) | 21.6K80.1%) 171K (7.9%) 835 [38%)
(708K, 100%)  T0.4K(30.4%) £.98K (8.7%) .38 {4.7%)
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Importacion de objetivos de Analytics en
AdWords

TN GER T LT Tools and Analysis ~ T

My account

- Last 30 days
All conversion types Oct 31, 2011 - No

oL OB Webpages  Settings

oo rom Googe Anaytes.

L Conversion (7) Conversion Category (7 Tracking Status
location (7}

Code Advanced

Change status... « |

Informesy herramientas > Conversion > Importar de Google Analytics

learn
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¢, Necesita ayuda adicional?

Recursos online gratuitos

Blog de Google Analytics
analytics.blogspot.com

Centro de asistencia de Google

Analytics
www.google.com/support/analyticshelp

Google Analytics en YouTube
www.youtube.com/user/googleanalvytics
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http://analytics.blogspot.com/
http://analytics.blogspot.com/
http://analytics.blogspot.com/
http://analytics.blogspot.com/
http://www.google.com/support/analyticshelp
http://www.google.com/support/analyticshelp
http://www.google.com/support/analyticshelp
http://www.google.com/support/analyticshelp
http://www.youtube.com/user/googleanalytics
http://www.youtube.com/user/googleanalytics

Recursos profesionales

Google

CoRIRER Google Analytics Premium
Servicios de Google Analytics Herramientas de analisis
de primera clase avanzados

Mas de 200 socios en 40 Potencia de procesamiento

paISes Asistencia dedicada
Todos los socios certificados Acuerdos de nivel de servicio
estan aprobados
por Google
vaya a: vaya a.:
www.google.com/analytics/partners www.google.com/analytics/premium
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http://www.google.com/analytics/partners
http://www.google.com/analytics/partners
http://www.google.com/analytics/premium
http://www.google.com/analytics/premium

Proximo curso online

28 de marzo 12.00h

Como incluir su empresa en Google+.

- Como crear una pagina de Google+ para su negocio.
- Recomendaciones y ejemplos sobre como utilizar
Google+.

- Promocion de su pagina de Google+.

- Mejora el rendimiento de su marketing online con +1.

Reqistro
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https://googleemea.connectsolutions.com/e80377691/event/registration.html
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